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1. O0ue cBexeHUA

1. | Kadenpa DUIOI0TUHA U MEAUAKOMMYHUKAIUN

2. | Hanpasnenue noxrorosxu 44.03.05 [Megarornyeckoe oOpazoBanue (¢ AByMs IPODUIIMHI
ITOJATOTOBKH )

3. | HanpasaenHocts (mpoduim) AHIIIMHACKUN 3bIK. BTOpOI HHOCTpaHHBIN SI3bIK

4. | IucuumivHa (MOJIyJb) JlenoBoii aHTTTMICKUN SI3BIK

5. | ®opma oOyueHUs OYHast

6. | lox Habopa 2020

2. [lepeyenb KoMNeTEeHUM

[IK-2 Cnocoben npumensats coBpemeHHbie MKT B ydeOHOM mpoliecce B COOTBETCTBYIOIICH
MpeIMETHOM 00J1aCTH




3.Kpurtepuu 1 nokasareju OlleHMBAHUSI KOMIIeTEHIIMIi HA Pa3JIHYHbIX ITANaX UX (JOpMUPOBAHUS

dran ®opmu Kpurtepun u nokasatejiu OllcHUBAHUS KOMIIETeHIUI
®opMBI KOHTPOJIS
¢popmupoBanns pyemasi
3HaTh: Ymersn: Baaners: chopMUPOBAHHOCTH

KOMIETeHI N (pa3ieibl, | KOMIeT .

KOMIeTeHIN i
TeMbl JHCUMILINHBI) CHLMS

1 2 3 4 5 6
HR. People power [IK-2 | reMaTu4eckuil ClIOBaph; OCHOBEI paboTaTh ¢ AenoBoi HaBbIKaMu paboTel ¢ | Pabota Ha 3aHATHAX

Organizations

Change

Responsibility

Governance

Start-ups

OpraHM3alyy JeT0BOH
KOMMYHMKALIUU HA aHIJIUHCKOM
A3bIKE, B TOM YHUCJIE C IOMOIIbIO
UKT; ocHOBHBIE POPMBI AETOBOMA
JOKYMEHTAllU{ Ha aHIJIMHCKOM
S3bIKE ¥ CIIOCOOBI ee BeJICHUS

JIOKyMEHTAIUEH Ha S3bIKE,
BKJIIOYas Takue (HOpPMBI Kak
pe3tome, OM3HEC-TUIaH,
JleoBast Mpe3eHTaIus,
IIETIOBOE MHCHEMO; paboTaTh
CO CJIOBapsIMH,
SHIMKJIONEAUSIMHA U IPYTUMH
CIIPaBOYHBIMU MaTepHaiaMu
TEMaTHIECKOU
HaIpaBJIEHHOCTH, B TOM
YHCIIE IEKTPOHHBIMU

JIETIOBOM
KOppECTOHICHIINEN
B 3JIEKTPOHHOMU
cpezie; HaBbIKaMu
MIPOBECHIS
JTUHTBOCTHIIMCTHYEC
KOT'0 aHalinu3a
JIETIOBOTO TEKCTA

BrinmonHenue qoMamrHux 3aIaHui
Hrorossrit Tect

PaGora Ha 3aHATHIX
BrinmonHenue qoManrHux 3aIaHui
Hrorossrit Tect

PaGora Ha 3aHATHIX
BrinmonHenue qoMamrHux 3aIaHui
HToroselii Tect

Pabora Ha 3aHATHAX
BrimonrHenne toManiHux 3agaHui
Htorosoiii TecT

Pabora Ha 3aHATHAX
BrimonHenne noManiHux 3aJaHui
HNrtoroBslii TecT

PaGota Ha 3aHATHIX
BrinmonHenue qoMamrHux 3aIaHui
Hrorossrit Tect

IIkana oueHMBaHUs B pAMKaX 0a/UIbHO-PEHTUHIOBOM CHCTEMbI

«HEYJIOBJICTBOPUTEIIbHO» — 60 Oa/sTIOB M MeHee;

«XOpomo» — 81-90 6auioB

«yJIOBJIETBOPUTENbHO» — 61-80 Gasios
«o1TIaHOo» — 91-100 Ganos




4. Kputepuu ¥ mKaJbl OLleHUBAHUSA

4.1 Kpurtepuu oueHMBAHHMS YCTHOHl MOHOJOTHYeCKON/IMATOTHYeCKOH pedyn Ha
AHTJIMHCKOM si3bIKe (PaboTa HA 3aHSITHM):

Max — 2 Ganna:

1. TouHOCTH Mepenayn OCHOBHOM nHpopmaruu — 0,5 6amia;

2. UCIOJIBL30BaHHUE aIeKBaTHOH Jiekcukd — 0,5 Oaia;

3. NpaBWIBHOCTh W KOMIUIEKCHOCTh T'pPaMMaTHYECKUX KOHCTPYKIUH; COOTBETCTBUE
pedeBoro cTwis, (POHETHUYECKass U MHTOHAIMOHHAS MTPABUIIBHOCTh BOCIIPOM3BOJUMOTO TEKCTA —
0,5 6ama;

4. yMeHHe BBIPa3UTh JINYHOE MHEHUE 10 Teme mybnukanuu — 0,5 O6arna.

4.2 Kputepun onieHUBaHMS IOMAIIHET0 3aJaHUS
AIeKBaTHOCTH U MPABHJIBHOCTH BBIITOJIHEHHOTO 3a/1aHus — 2 Oaia.

4.3 Kputepuu onileHUBaHHsI HTOTOBOI'0 TeCTa

Kom-BO mpaBHIIBHBIX OTBETOB 0-50 51-67 68-75 76-84
KonnyecTBo 0asioB 3a penieHHblH TeCT 2/0 ©. 3/36. 4/ 7 ©. 5/ 10 6.
4.43a4er

3adeT Mo AMCIHUIUIMHE COCTOUT M3 Pa0O0THI HA 3aHSATHUSX, BHITOJTHEHHS Psia MHCbMEHHBIX
3amaHuil mo TtemMaM Kypca u3 Workbook(B kadecTBe TEKyLIEro KOHTPOJs) M HAlHUCaHUs
HUTOr0OBOT0 TecTa.MakcuMallbHBIN Oaint 3a 3aueT — 40 O0aios.

[Ipr HEBO3MOKHOCTH CTYJIEHTOM MOCEUIEHUS 3aHITUH 3a4€T MPOBOJMUTCS B CIEAYIOLIECH
dbopme: BBIMOJHEHHWE WTOTOBBIX KOHTPOJBHBIX pabOT, HAMUCAaHWE HWTOTOBOTO TECTa,
co0eceoBaHKE TIO TEMaM JUCIUTLTHHBI (KPUTEPUH OIEHUBAHUS TIPEJICTABICHBI BBIIIIE).

S.TunoBble KOHTPOJIbHbIE 32/IaHUSI M MeTOAMYeCKHe MaTepHaJibl, onpeaesiiomue
Npoueaypbl OLEHHWBAHMS 3HAHMIi, YMeHHil, HABHIKOB W (WJIM) ONbITA /1eSITeJHLHOCTH,
XapaKTepu3ywIIUX JTanbl (OPMHUPOBAHMS KOMIIeTeHIHIl B TMpolecce OCBOEHHS
o0pa3oBaTeIbHON NPOTrPaAMMBbI

5.1 TunoBoe TeCTOBOE 3aJJaHHE

1. Theoddoneout
Circle the word that does not belong to the same field in each horizontal group:

1. business company society subsidiary
2. salary manager salesman employee
3. finance product research marketing
4. distributing  selling assembling  promoting
5. components tools hardware strategy

6. end user customer client distributor

I1. Word definition
Which of the groups of three words that you identified above refer to the following
definitions?
1. people who buy g00dS O SEIVICES........eeeruiiiriieerieieriieeeieeeeiieenieenn
types of commercial OrganiSations............eecveeerveeerieeerveeeneeesseveeennes
different departments or funCtionsS............ccevveeeriieinieennieenieeneeeae
people who work inside a company...........cccceeeeveeeecieeeiieenieeeeieeeene
activities that involve meeting CUStOMETS........ccccueeerveeerveernieeennines e

AW



6. products that can be SOlId..........cceeeviiiiiiiiiiiiiiieeeecee e

II1. Adjectives of Nationality

Read the ten short passages. Below each one you will find a sentence which you should
complete using an adjective of nationality. Make sure that your sentences reflect the
information that is contained in the passage itself.

1.

Packard Bell Electronics has already taken 10% of the US computer market and has
perform better, in some areas, than its two main national rivals Compaq and Apple.
Compagq, Apple and Packard bell are ....................

Nordak is currently recruiting a senior manager who will head up the UK office of its

first foreign subsidiary. Nordak is not of .........cccccoeciiriiiniiiiiiniiniienen. origin.
The shares of Heineken NV reached a record level of 244.5 guilders yesterday on their
home market in Amsterdam, Holland. Heineken is a ...........cccccceevieennien. company.

The 'Societe de Bourse Franchise' publishes an annual guide to the 120 biggest national
companies whose shares are sold on the Paris exchange. The Paris exchange sells the
shares of the 120 biggest ........ companies.

Coroll have received several enquiries from companies who are interested in representing
products in Spain. However, for the time being they have no intention of expanding into
that part of Europe. Coroll has no plans to enter the ..........ccccoevviiiiiiiniiieniieeeieeee,
market.

IV. Advertising slogans
Read the slogans and match them with the products or institutions for which you think
they were actually used.

e

Get into our bed and sleep better ................... a. cosmetic cream

Down under: it's home to us ........ccccceeevuueennnee. b. ‘Nordic ski’ exerciser
Would Mrs O'Brien trust her precious soles to just anyone. c. Australian airline company
I went to work and left my wrinkles at home ................... d. socks

Waist disposal unit................... e. matress

V. Word-Field matching
Circle the word that does not belong in to the field in each horizontal group.

1 |promotion export pricing packaging

2 |clause client contract brochure

3 |slogan fee money pay

4 |star executive actor celebrity

5 [to endorse to afford to promote to support

6 |computer television commercial advertisement
7 |publicity image reputation agent

8 |to plummet to fall to rise to drop




VI. Compounds
Match the words on the left with the words on the right to make compound nouns which
are commonly used in advertising.

Nk =

market a. audience
mass b. time
target c. media
direct d. symbol
status e. research
sales f. mail
prime g. promotion

VII. Do or Make
Complete the following sentences with the correct form of make or do.

1.

2.
3.
4

Al

Store managers ...decisions about which products to keep and which ones...away with.
Although that company has almost the same name as ours, we have nothing ....with them.
You should ....... certain that the customers are always satisfied.

In many cases, it ....sense to stock original products that cannot be found easily in other
shops.

He....... a living as store manager for over 30 years and does not plan to retire yet.

Could you ....me a favour and work the morning shift?

...................... workers redundant is never an easy task for a manager.

VIII. Prepositions
Fill in the blanks below with the correct prepositions.

A S

Although Leila is young, she is already successful.................... business.

It is necessary.........c.......... us to improve our after-sales service.

Is your computer compatible ........................ mine?

The customers are very critical .................. some of the products we sell.

We must be attentive ........cccceeceeevvereeeneenne the needs of our customers.

Our customers are fond .....the 'personal touch' that we try to emphasise in each of our
shops.

IX. Business expressions
Match a word from each of the columns below to form expressions that could be used to
replace the words in italics in sentences. Write the answers in the space provided after each

sentence.
VERBS

1 check 6 |raise

2 provide 7 |change

3 move 8  |withdraw

4 pay 9 |earn

5 order 10 |issue
NOUNS

a |capital f  |the bill

b |cash g |interest

c [|foreign h |a statement

money
d [|funds i shares
e |aloan ] balances




. In order to increase financial resources the company intends to sell units of its capital on

the StOCK MATKEt........vviiiiiiiieee i e

Nowadays it is possible to transfer money between different accounts using an electronic
banking system installed in your home. ..........ccccceeeeiiiiiniiieniieeiieeiees

My bank has agreed to give me the money I need, repayable over three years, to help me
get the business started. ........occcveercieeriiieeriieeriee e

It doesn't matter if the banks are closed when I arrive because I'm sure that at the hotel in
Zurich Tl  be able to convert some dollars into  Swiss  Francs.

X. Company’s performance assessment

Read the following authentic newspaper headlines and decide in each case whether they
reflect a good (+), average (o) or poor (-) performance of the company's shares on the Stock
Exchange.

A S

Matsushita expects Y85bn profit boost....................o.ee
Welpac dives to £1.2m 10SS.....c.vvvviiiiiiiiiiiiiii e,
Philips surges to £193m in third quarter.......................
Jump in Rhone-Poulenc income...............................
Bibby falls £10.7 intothered...............ccooviiiiiiann...
Sumitono Metal Mining tumbles..............................

XI. Commonly confused words.
Circle the correct word in brackets in each of the following sentences.

1.

2.

This report examines the (relationship/relation) between education and the level of
development in Africa.

During the meeting, he made a brief (illusion/allusion) to the decline in exports to
Western Europe.

3. Austria has been (accepted/excepted) into the European Union.
4,
5

Of the two proposals put forward, I prefer the (later/latter).
(Who's/Whose) responsible for consumer affairs in this company?

XII. Countable and uncountable nouns.
In each of the following sentences indicate with a tick (V) or a cross (X) whether the noun
in italics has been used correctly. If not, write the sentence out correctly in the space

provided.
1. Their training has been organised to cover basic communication skills..........c..ccccceeeuennee.
2. Over the years our company has accumulated a lot of experiences in the field of laser
SCANNING LECANMIQUES. ....ceiiiiiiiiiieiitee ettt ettt e ettt e st e e et e e sabteesbeeesabeeesaseeas
3. Our premises are located in the centre of Brussels. ......cccovevviieriiieniieeiieeiecee e,
4. Businesses were especially good last quarter and this will affect our profits for the year...
5. The datasshow a fall in the number of fatal accidents. .........cccccooveeiiiiiiiiiiinicnnicnieeee
Kurou:
Ne OtBeT
I
1 society
2 salary
3 product
4 assembling
5 strategy
6 distributor
11




1 6

2 1

3 3

4 2

5 4

6. 5

III

1. American
2. British
3. Dutch
4. French
5. Spanish
IV.

1. e

2. c

3. d

4. a

5. b

V.

1. export

2. brochure

3. slogan

4. executive

5. to afford

6. computer

7. agent

8. to rise

VI

1. le

2. 2c

3. 3a

4. 4f

5. 5d

6. 6g

7. 7b

VIL

1 make, to do
2 to do

3. make

4, makes
5 has been making/has made
6 do

7. To make/Making
VIII.

1 in

2 for

3. with

4. of

5 to

6 of




IX.

1. 1j

2. 2f

3. 3d

4. Af

5. Sh

6. 6a

7. c

8 8b

0. 9¢g

10. 101

1. raise capital/issue shares
2. move funds
3. provide a loan
4, change foreign money
X.

1. +

2. -

3. +

4. +

5. -

6. -

XL

1. relationship
2. allusion

3. accepted

4. latter

5. Who's

XIL

1. \Y

2. X experience
3. \Y

4. X Business
5. X data

5.2 Bompocsl K 3a4eTy

3adeT Mo AMCIUIUIMHE COCTOUT M3 PAa0O0THI HA 3aHSATHUSX, BHITOJTHEHHS Psa MHCbMEHHBIX
3amaHuil mo TtemMaM Kypca u3 Workbook(B kadecTBe TEKyLIEro KOHTPOJs) W HAlHUCaHUs
HUTOTOBOI'0 TECTA.

3aueT Mo AMCHUILTUHE COCTOUT M3 pabOThI HAa 3aHSATHUSX, BBIIOJIHEHUS PsAa TUCHMEHHBIX
3aJIaHUI 10 TeMaM Kypca, BBITTOTHEHUS 3aIaHUI 1711 CaMOCTOSITeNIbHOM paboThl 13 Workbook (B
KaueCTBE TEKYIIETO KOHTPOJIsI) ¥ HAIMCAHUS UTOTOBOTO TECTA.

[Ip1 HEBO3MOKHOCTH CTYJIEHTOM MOCEUICHUS 3aHSITUN 3a4eT MPOBOAMUTCS B CIEIYIOMICH
dopMe: BBIMOTHEHHE WTOTOBBIX KOHTPOJBHBIX paboOT, HAaMMCAaHUE MTOTOBOTO TECTa,
cobeceoBaHHUE IO TEMaM JUCLIUILIAHEI.

Bonpoceik3adery

1. Company structures: company's profile and structure.

2. Recruitment. World of professions; job hunting process.

3. Management styles: peculiarities of management styles in different countries.



4. Advertising and marketing: product selling; making up an advertisement of a product;
peculiarities of national advertising.

5. Franchising: franchise selling; specific features of national franchising.

6. Retailing: selling and buying goods and services; channels of distribution, demand and
supply; describing a personal profile of a consumer.

7. Banking: national banking system and financial services; internet banking.

8. The stock exchange. Financial market: shares, national currency, rates of exchange;
investments.

9. The small business: types and administration; making up a business plan.

Insurance: risk management, insurance policy, compensation of a loss.



